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SOCIAL MEDIA GUIDELINES

Introduction

Social media has changed the way we communicate. It provides us with new ways to engage with our colleagues, consumers and other stakeholders, and
creates exciting opportunities to learn, connect and share.

But engaging on social media is not without risks, both to you and to our company. So, we’re providing you with the information you need to enjoy the
benefits of social media, while protecting the reputation of our company, and yourself.

Scope

These guidelines apply to all colleagues and cover the use of social media both on behalf of the company and on your personal accounts (when your personal
posts could have an impact on our company). They also apply to contractors, agencies, and other third parties using social media on behalf of our company
and our brands.

Please read them alongside our Code of Business Conduct, our Global Disclosure Policy, Confidentiality Guidelines and Responsible Marketing and
Communications Code all located on our global and your local intranet and which should be followed at all times.

Our guidelines

1. Be responsible

We must all take personal responsibility for what we say whether it’s online or offline. Which means thinking about how what you say may be perceived.
Remember that what you post online will be public for a long time. A good rule of thumb is to ask yourself if you would want your post to be a headline in a
newspaper. If the answer is no, you shouldn’t post it.

2. Be transparent
Transparency is an important part of our culture. Unless you are formally engaging as a representative of our company, which should only occur with the
proper approvals, you should make clear that you are speaking for yourself and not on behalf of the company.

Remember though that we are all ambassadors of the company and as such what we say will reflect back on the company even if in our personal lives. What'’s
more, under certain laws Delta Corporation may be liable for statements made by our colleagues, regardless of intent or authorisation.

If you are approved to speak on behalf of the company or on topics related to our business or industry, identify yourself from the first encounter. Always write
under your own name, indicate your role, and provide a way for people to communicate with you.

3. Show respect
Be respectful and engage with consideration for others and their beliefs at all times. This means:

. Don’t publicly criticize business partners, competitors or their brands.

. Avoid negative conservations which can quickly get out of hand.

. Don’t comment on current or former colleagues, customers, competitors, suppliers, distributors, governmental bodies, officials or other
stakeholders.

. Do not post any material that is defamatory, profane, libellous, abusive, offensive, inappropriate or disrespectful to another person or entity.

. Do not use slurs (ethnic, racial, sexist or otherwise), personal insults, obscenity or profanity.

4. Protect privacy and confidentiality

As a publicly traded company, we are strictly regulated in terms of when and how we communicate certain information. So it’s important that you don’t share
any private, sensitive, proprietary, confidential or financial information related to our company, or current and former colleagues, customers, suppliers,
shareholders, or other stakeholders.

You also shouldn’t comment or share any information connected to a legal issue, legal case or on any subject on which we are taking legal advice.

Similarly, we should respect others’ right to privacy, ensuring that any information we collect is appropriately managed and that we do not make public any
information supplied to us in confidence.

5. Leave it to the experts
Our activities are monitored closely by journalists, consultants and stock market analysts. Do not initiate contact with these individuals or groups or respond
to their inquiries, even if seemingly minor. Instead, please send an email to info@delta.co.zw or refer to Corporate Affairs Department.

6. Act as an owner
While we monitor social media channels for mentions of our company and brands, speak up if you see something concerning. Send a quick email to
info@delta.co.zw or refer to Corporate Affairs Department.

7. Have fun
While we want you to be careful about what you post both to protect yourself and our company, we also want you to have fun and share the great things we
are doing within our company. You are our best ambassadors.
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